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Welcome to Prim-Ed Publishing 

Prim-Ed Publishing specialises in the publication of education resources. The company was established in 1986 and publishes 
titles which are marketed throughout the U.K. and Ireland and internationally.

The directors and production staff have extensive experience in education and publishing and it is this experience that has led to 
the company publishing goal: Practical resources for practical education.

Product summary
Prim-Ed Publishing produces resources mainly for primary schools, but also publishes products suitable for secondary schools and 
young adults. The primary school resources cover all ages, from preschool to late primary, in the following learning areas:

•	 English	 •	 Mathematics	 •	 Science

•	 ICT	 •	 DT	 •	 PSHE/SPHE

•	 History	 •	 Geography	 •	 RE

•	 Art	 •	 Music	 •	 Homework

•	 MFL	 •	 Gaeilge	 •	 TEFL/TESL

•	 Themes	 •	 Christmas	 •	 Easter

•	 Thinking skills	 •	 Teacher support

The resources fall into the following main categories or types:

•	 copymasters (photocopiables)	 •	 pupil workbooks	 •	 teacher and pupil resources 

•	 posters	 •	 interactive whiteboard resources	 •	 games

•	 stickers	 •	 teacher reference	 •	 pupil reference

Company goal
The goal of Prim-Ed Publishing is to produce quality education resources. To meet this goal, Prim-Ed Publishing 
employs the best technology and professional staff and constantly reviews its production system. The company’s 
reputation is solid proof this goal is being achieved. The goal is supplemented by a strong emphasis on practicality 
and the desire to … keep it simple!
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Product information

Teacher and pupil 
resources

Prim-Ed Publishing publishes a 
range of resources for teachers and 
pupils which are not photocopiable, 
but rather are consumable resources 
or reference-type materials.

Workbooks
The company has six series of workbooks in publication. 
These are for use by individual pupils and contain one year’s 
worth of work.

Copymasters
Copymasters constitute 90% of the company's products. 
Approximately 30 titles are produced annually, and released on 
a termly basis. Titles cover all areas of the curriculum, giving 
teachers resources that cater to their many and varied needs. 
The curriculum emphasis and presentation vary from traditional 
to contemporary.

Maths number games (set of 5) P7104

The complete handbook of maths terms 1069

My spelling workbook 
Book B 1102

New wave mental 
maths workbook 3 

1703

Hands-on science 
Middle  

6515
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Posters
Prim-Ed Publishing produces sets of full-colour, 
educational posters that can be displayed as a stimulus 
for common cross-curricular themes or used as a 
teaching tool and a ready reference for pupils.

 

Interactive Software
Prim-Ed Publishing continues to 
expand a new range of innovative 
software products designed for 
use with interactive whiteboards, 
computers and projectors.

Lifestyle choices posters P7059

General multipack of stickers RIC-9210

Introducing text 
types 6951

Stickers
Our range of stickers, designed to support common 
themes used in primary school, and for teacher support, 
is constantly growing.

Interactive phonics – 
Initial sounds 10008
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General information

History
Prim-Ed Publishing was established with the primary aim 
of producing ‘copymasters’* for the primary school market. 

Initially started as a part-time company, Prim-Ed has grown 
to become a leading publisher of copymasters, with a 
reputation for providing practical resources for easy use 
in the classroom. This reputation continues today with an 
ongoing publishing programme keeping up with directions 
and needs in education. The resources are recognised in 
schools as being practical and easy to use; having a well-
organised layout; and displaying a strong teacher input to 
both authorship and production.

Prim-Ed Publishing was established by teachers who 
identified a need for a wider range of quality supplementary 
resources for the primary schools. Teachers remain active directors of the company today and the writing and editorial staff is 
composed entirely of experienced primary and secondary teachers. 

Prim-Ed’s home market is the U.K. and Ireland. In addition to the U.K. and Ireland, Prim-Ed Publishing actively markets its products 
in the following countries: South Africa, New Zealand, Singapore, Hong Kong, Japan, Korea, Canada, Malaysia, USA and Australia. 
Prim-Ed’s products have been warmly received in all of these markets. 

*Note:	 A copymaster is a book sold to teachers and schools that includes the right to limited photocopying by the 
purchaser.

Prim-Ed Publishing is affiliated with the following overseas companies:

•	 R.I.C. Publications®  
(Australia)

•	 Didax Inc.  
(USA)

•	 R.I.C. Publications® 
Asia (Japan, Korea, 
Taiwan)

•	 Zenith Publishing  
(New Zealand)

•	 Penerbiten B.R.I.C SDN BHD 
(Malaysia)

•	 Learners Publishing 
(Singapore)

•	 R.I.C. Publications®  
(South Africa)

4



•	 Prim-Ed Publishing accepts unsolicited 
manuscripts. 

•	 Prim-Ed Publishing accepts no responsibility 
for the loss of, or damage to, unsolicited material 
received. For this reason, a COPY only should be 
sent, NOT an original or sole copy of a manuscript.

•	 Selection of manuscripts for publication is based on:

	 (a)	 applicability to curriculum guidelines

	 (b)	 the teaching experience/reputation of the 
author

	 (c)	 the practicality of the activities

	 (d)	 the presentation of the manuscript

	 (e)	 the potential of the manuscript to fill a 
need in the market

	 (f)	 the need for the particular manuscript in 
the company’s range of products.

•	 Prim-Ed Publishing, as a general rule, does not 
publish children’s picture books or novels.

•	 Manuscripts must satisfy an identified teacher need 
and, if possible, the material should have been 
trialled in a classroom.

•	 A series of books will receive more favourable 
consideration than a one-off title.

•	 Manuscripts should be in an area where you have a 
special interest or expertise.

•	 All manuscripts (at this stage) must be curriculum-
linked to the country where they are written.

•	 Manuscripts must be wholly new work created by 
the author(s).

•	 Authors must ensure that no copyright issues are 
raised, especially when using material or research 
taken from the Internet.

•	 All material is copyrighted to its creator automatically.

General information
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Why choose Prim-Ed Publishing
to publish your books?

The driving ethos of Prim-Ed Publishing continues to be: 

We publish the best books.

Prim-Ed utilises state of the art computers and marries this technology with a high level of teacher input to authorship, typesetting 
and art. This combination helps to produce the quality of product for which Prim-Ed is renowned. 

Prim-Ed Publishing markets its products to all areas of the U.K. and Ireland and a large number of countries overseas. This 
ensures that your product reaches its full potential in the largest possible market.

The company goal of Prim-Ed is Practical resources for practical education. Our products provide all necessary research and 
clear instructions for busy classroom teachers. Teachers can be certain that when they purchase any Prim-Ed product, everything 
will be included to enable them to use the product directly to maximise pupil learning.

Primary health and values (Book A) 0574

Primary health and values (Book B) 0575

Primary health and values (Book C) 0576

Primary health and values (Book D) 0577

Primary health and values 
(Book E) 0578

An example of a  
Prim-Ed Publishing series

Primary health and values (Book G) 0580

Primary health and values (Book F) 0579



Design
Prim-Ed Publishing employs an experienced and talented team of graphic designers, typesetters and illustrators who are skilled 
at producing work suitable for pupils of specific ages. Covers, illustrations and layouts are designed to achieve the best results for 
marketing the manuscript when it is accepted for publication. Authors submitting manuscripts for review need only provide written 
art suggestions on pages. In-house illustrators provide all art requirements for manuscripts published by Prim-Ed Publishing.

Editing
As an educational publisher, Prim-Ed Publishing is held to higher standards of accountability in terms of language use, spelling, 
grammar and presentation of facts. For this reason, all manuscripts are subject to a rigorous editing process, using standardised 
spelling and editing guidelines. Prim-Ed Publishing follows the Style manual for authors, editors and printers.

Overseas markets
•	 Prim-Ed Publishing reserves the right to market appropriate products in any suitable overseas country. Products are distributed 

in overseas markets such as Australia, Malaysia, Singapore, USA, Japan, New Zealand and South Africa.

•	 To ensure that your title reaches all potential markets, manuscripts should not include materials which have wholly U.K. or 
Irish content (unless that is the nature of the manuscript) or which may be considered offensive to people in some countries 
overseas. For example, certain religious and festival symbols etc. may be best avoided.

•	 Manuscripts which can be marketed in more than one country, or overseas, are preferred over those which support a single 
country’s curriculum or initiative.

•	 If Prim-Ed Publishing decides to publish your manuscript, an offer for a contract will be issued. If this offer is accepted,  
Prim-Ed Publishing accepts all the costs to publish, market and distribute your book(s). Until contracts are finalised,  
no agreement to publish exists on behalf of either party.
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Guidelines for submitting a 
manuscript for review

When submitting a manuscript, please observe the following guidelines 
 to allow the review process to progress smoothly.

•	 Proposals for manuscripts may consist of 
10–12 sample pages of each book or level of 
book and not necessarily be the completed 
manuscript. However, if a contract is offered, 
the manuscript must be completed by a 
set specified date before it goes into the 
production process for publication. 

•	 Samples from each book or each level are 
required to enable the review panel to 
assess the ability of the author to cater to 
age groups appropriately.

•	 It must be obvious from the samples 
sent that detailed planning for the 
whole manuscript is in place. To do this, 
prospective contract authors should:

	 –	 include a short synopsis of the manuscript, printed on A4 paper, which includes information about the type of manuscript 
(copymaster book, teacher resource or a combination of both, sets of posters, workbook, pupil resource, interactive or other 
innovative idea) and a brief description about the intended age or Year level suitability, what the manuscript contains and 
how it can be used.

	 –	 submit a hard copy of their manuscript (submit a copy only and not the original manuscript)

	 –	 include a short foreword (see example below) and a proposed contents page for the entire manuscript.

Rainforests is one of a series of four books designed specifically for upper primary pupils.

Rainforests are one of the major biomes of the world and are vital to the Earth's ecosystem. This book will help 
pupils to develop an in-depth understanding of the nature of this ecosystem. Units covered include defining the term 
'rainforest', detailed studies of the plants and animals that make up the rainforest, exploring the Amazon and Daintree 
rainforests, investigating the people who live in the rainforest and the impact people are having on this precious biome.

The widely varied activities in this book cross all major learning areas.

	 –	 include a minimum of 32 pupil activity pages (if the proposal is for a copymaster book). All books must have a minimum 
of 64 pages.
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